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Acceleration in growth and 
successful integration of Play 
@ financial release

This press release includes financial information as estimated by the iliad Group at June 

30, 2021. The estimated results and financial statements contained in this press release 

were prepared by the iliad Group's Finance Department. The iliad Group's final financial 

statements for the first half of 2021 will be approved for issue by iliad's Board of Directors 

on August 4, 2021 and will be published on August 5, 2021. The Group's Statutory Auditors 

are currently carrying out their review of these financial statements. 

ln the first half of 2021, the iliad Group confirmed its unique status as a European telecom operator 

with strong g rowth potential. 

Œ> Pro forma like-for-like1 growth for Services revenues reached 6.3% in the 
second quarter, up on the 4.8% increase recorded for the first three months of 
the year. 

Œ> Excluding the consolidation of Poland-based Play, the Group's EBITDAaL rose 
by 17% and operating cash flow2 edged up by a modest €22 million, with the 
increase in capex in France offsetting a large portion of the decrease in ltaly's 

operating lasses. 

ln France, growth picked up pace in the second quarter, coming in at 5.0%3
, with a rise in revenues for 

the Fixed business - led by the commercial and financial success of the Freebox Pop and the launch 

of the B2B activity - and a good value/volume mix for Mobile. 

Œ> The Group's first-half 2021 sales performance in France is a tangible result of 
our ambitious investment strategy aimed at giving us the best infrastructure 
and the most innovative services. 

' Ca/culated as if Play had been conso/idated as from January l, 2020 

z EBITDAaL less capex (excluding payments for frequencies) 

.� Growth În Services revenues 
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- o/w on the Free Mobile Unlimited 4G/5G Plan1

- o/w on the voice-based plan

- o/w Fiber

1 50/100/150 GB for non-Freebox subscribers. 

 2 See glossary for definitions.  
3 ARPU calculated based on revenues billed to mobile subscribers. 



 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

5 In the nPerf performance survey of fixed Internet connections in Metropolitan France published on July 16, 2021  in terms of average FTTH 
speeds in first-half 2021, Free was ranked number one both for download speed (534.8 Mbps) and for upload speed (356.1 Mbps). Survey based 
on 3,529,013 tests carried out between January 1, 2021 and June 30, 2021 on Ultra-Fast Broadband lines (FTTH, cable and VDSL2) by users of 
the nPerf tool in Metropolitan France. See www.nperf.com for the full survey and the methodology used.
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                 (1) Excluding intra-group sales for the Group and for France (2) Including intra-group sales for the Group (3) Excluding payments for frequencies.  

                 (4) Calculated including 12-month EBITDAaL contribution from Poland 



(1) Excluding intra-group sales for the Group and for France (2) Mainly interconnection revenues (3) EUR/PLN: 4.54574  

(4) Mainly interconnection, wholesale and B2B services revenues 







 

 

• 

• 

 

• 

• 

 

• 

 

• 

• 

 

• 

• 

 

• 

 

• 

• 

 

6 50/100/150 GB for non-Freebox subscribers 



Glossary 

Alternative operator: An operator that entered the 

market subsequent to the incumbent State operator 

losing its monopoly. 

Broadband and Ultra-Fast Broadband ARPU: lncludes 

revenues from the fiat-rate package and value-added 

services but excludes one-time revenues (e.g., fees for 

switching from one offer to another or cancellation fees), 

divided by the total number of Broadband and Ultra-Fast 

Broadband subscribers billed for the last month of the 

quarter. 

Broadband and Ultra-Fast Broadband subscribers: 

Subscribers who have signed up for the Group's ADSL, 

VDSL or FTTH offerings. 

Connectible FTTH socket: A socket for which the link 

between the shared access point and the optical splitter 

has been put in place by the building operator, which the 

Group can access in accordance with its co-financing 

commitments, and for which the connection to the 

Group's network has been completed or ·1s in progress. 

EBITDAaL: Profit from ordinary activities before 

depreciation, amortization and impairment of property, 

plant and equipment and intangible assets, and the 

impact of share-based payment expense. 

FTTH: Fiber To The Home: Data delivery technology that 

directly connects subscribers' homes to an optical node 

(ON) 

Leverage ratio: Represents the ratio between net debt 

(short- and long-term financial liabilities less cash and 

cash equivalents) and EBITDAaL 

Mobile ARPU billed to subscribers: lncludes revenues 

billed to subscribers divided by the total number of 

Mobile subscribers during the period. 

Net adds: Represents the difference between total 

subscribers at the end of two different periods. 

Number of active mobile subscribers - Poland: 

Represents, at the end of a given period, the total number 

of subscribers, identified by their telephone lines, who 

have subscribed to a Play mobile offering (excluding M2M 

and free SIM cards) and who have issued or received at 

least one communication (voice or data) during the 

preceding 30 days. 
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Number of Broadband and Ultra-Fast Broadband 

subscribers - France: Represents, at the end of a given 

period, the total number of subscribers, identified by the·1r 

telephone lines, who have signed up for a Free or Alice 

Broadband or Ultra-Fast Broadband offering, excluding 

those recorded as having requested the termination of 

their subscription. 

Number of Home subscribers - Poland: Represents, at 

the end of a given period, the number of subscribers who 

have signed up ta a TV Box plan or a fixed Broadband or 

Ultra-Fast Broadband plan, excluding those recorded as 

having requested the termination of their subscription. 

Number of mobile subscribers - France: Represents, at 

the end of a given period, the total number of subscribers, 

identified by their telephone lines, who have subscribed 

to a Free mobile offering, excluding those recorded as 

having requested the termination of their subscription. 

Number of mobile subscribers - ltaly: Represents, at the 

end of a given period, the total number of subscribers, 

identified by their telephone lines, who have subscribed 

to an iliad ltalia mobile offering and who have issued or 

received at least one communication during the 

preceding three months. 

Number of registered mobile subscribers - Poland: 

Represents, at the end of a given period, the total number 

of subscribers, ident'ified by their telephone lines, who 

have subscribed to a Play mobile offering (including M2M 

cards and free SIM cards), excluding those recorded as 

having requested the termination of their subscription. 

Revenues billed to subscribers: Revenues generated 

from services billed directly ta subscribers (services 

included in subscribers' mobile plans as well as addit'1onal 

services). 

Services revenues: Revenues excluding sales of devices. 

Total number of subscribers - Poland: Represents, at the 

end of a given period, the number of active mobile 

subscribers in Poland and the number of Home 

subscribers in Poland 



About the iliad Group 

Created in the early 1990s, the iliad Group is the inventor of the world's first triple-play box and has 

grown into a major European telecoms player, standing out for its innovative, straightforward and 

attractive offerings. The Group is the parent of Free in France, iliad in ltaly and Play in Poland, has some 

15,000 employees serving 42.7 million subscribers, and generated €5.9 billion in revenues in 2020. ln 

France, the Group is an integrated Fixed and Mobile Ultra-Fast Broadband operator and had over 

20 million retail subscribers at June 30, 2021 (13.3 million mobile subscribers and 6.8 million fixed 

subscribers). On March 23, 2021, it launched its B2B activity in France under the Free Pro brand. ln ltaly 

- where the Group launched its business in 2018 under the iliad brand, becoming the country's fourth

mobile operator - it had over 7.8 million subscribers at end-June 2021. With the acquisition of the Polish

mobile operator Play in November 2020, the iliad Group has become Europe's sixth-largest mobile

operator by number of subscribers (excluding M2M). iliad is listed on Euronext Paris (under the ILD

ticker symbol).
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Find out more at: 

$ www.iliad.fr/en

Followuson: 

Twitter @Groupelliad 

@ Linkedln Free Groupe iliad

Contacts: 

lnvestor relations: ir(@iliad.fr 

Press relations: presse(œiliad.fr 

Exchange: Euronext Paris 

Ticker symbol: ILD 

FTSE classification: 974 Internet 

Market place: Eurolist A of Euronext Paris (SRD) 

ISIN: FR0004035913 

Member of Euro Stoxx, SBF 120, CAC Mid 100 

http://www.iliad.fr/en
https://twitter.com/groupeiliad
https://fr.linkedin.com/company/iliadfree
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